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Vershytsky A.V., Putintseva M.V. UDC 330.341.1:316.334.2
INFLUENCE OF INNOVATIVE CULTURE ON STATE DEVELOPMENT.
UKRAINIAN AND NORWEGIAN EXPERIENCE

BJIUSIHUE UHOBAIIMOHHOM KYJIbTYPbI HA TOCYJIAPCTBEHHOE PA3BUTHE.
YKPAUHCKHHN U HOPBEKCKHUM OITUT

Summary. The purpose of the research is determination of the influence level of innovative culture on the state
development on the example of Ukraine and Norway and the tendencies reveal of the innovation culture of
society, as a factor of innovation activity in the state. This research describes essence of innovative culture as a
whole, its influence on the innovative processes and compares differences in governments’ approaches to
supporting innovative activity in Ukraine and Norway. The authors used such methods of studies as synthesis,
idealization, induction and deduction, mental simulation, etc. The main findings are that innovative culture of
society is one of the key aspects that directly influence on the economic indicators.

Key words: innovative culture, innovation activity of society, state development, National Innovative System.

Annomayus. Llenvio ucciedoganus aéniemcsa onpeoenenue ypoeHs GIUAHUL UHHOBAYUOHHBI KYIbMYpsbl HA
2ocyoapcmeennoe pazsumue Ha npumepe Yxpaunvl u Hopseeeuu u gviasnenue ocobennocmell UHHOBAYUOHHOU
Kynbmypul obwecmed, Kak akmopa UHHOBAYUOHHOU AKMUGHOCMU 20Cydapcmed. Dma cmamvsi ORUCbIBAem
CYWHOCMb UHHOBAYUOHHOU KYIbmypul 8 yeioem, e€ GuusHus HA UHHOBAYUOHHbIE NPOYEcChbl U CpAGHeHue
DPasnuuull 8 20Cy0apcmeeHHbix no0Xo00ax K noooepicke UHHOBAYUOHHOU akmuenocmu 6 Ykpaune u Hopsezuu.
Buvinu ucnonvzoeanvt makue memoobl UCCIe0068aHUA KAK CUHme3, UHOYKYUs U OedyKyis, auaius u m.n.
OcHOGHBIMU 6bIBOOAMU CMANO MO, YMO UHHOBAYUOHHA KYIbMypa obujecmea — 3mo OOUH U3 KIIOUeBbiX
aACneKmos, OKa3vl8aIOWUX NPAMOe 6030elicmele Ha IKOHOMULECKUEe UHOUKAMOPYI.

Kniouesvie cnosa: unnosayuonnas Kyibmypda, UHHOBAYUOHHAS AKMUGHOCMb 0bwjecmea, 2ocyoapcmeenuoe
pazsumue, Hayuonanenaa Hnnosayuonnas Cucmema.

Anomauia. ['onosna mema yici pobomu — ye 6UHAUEHHS PI6HA GNAUBY THHOBAYIUIHOI KYIbMYPU HA 0epHCABHUL
possumox Ha npuxnadi Ykpainu ma Hopeecii, a makodc eusgienus ocooaugocmeti iHHOBAYIUHOI Ky1bmypu
cycninbemea, K ghakmopa iHHo8ayiliHol disabHocmi depacasu. Ll cmamms 6i0odpadicae iHHOBAYILIHY KYIbMYPY
3azanom, il nIUé HA THHOBAYIUHI NPoOYecu, a MaKoNC NOPIGHIHHS GIOMIHHOCMEU 6 0EPAHCAGHUX NIOX00ax 00
niompuMKu iHHO8ayiuHol distbHocmi 6 Yxpaini ma Hopeeeii. bynu euxopucmani maxi Mmemoou 00CIiOHCeHHS,
AK cunmes, iHOYKYis, 0edykyis, amaniz ma iHwi. OCHOBHUM BUCHOBKOM € me, W0 IHHO8AYIUHA KyIbmypa
CyCnibemea — ye 00U 3 Kio4o8ux paxmopie, akutl nPAMUM YUHOM GNAUBAE HA eKOHOMIYHI IHOUKAMOPU.
Knwwuoei cnosa: innosayitina Kynvmypa, IHHOBAYIUHA AKMUSHICMb CYCHITbCMEA, OEPIHCABHUL PO3GUMOK,
Hayionanvna Innosayitina Cucmema.
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Introduction

Culture is a wide-encompassing notion that concerns the common values, behaviors, beliefs and attitudes
shared by a nation, region, organization or other social entity. During the last years, cultural factors affecting
innovation have gained more and more attention among innovation policy makers and scholars in EU and abroad. It
is shown that a nation’s capacity to generate and adopt innovations is dependent on the general attitudes towards
entrepreneurship and risk-taking, openness to new information, readiness to accept change, and others. These
factors are expressions of nation’s culture and they may act as key drivers or main obstacles of innovation.

Modern Ukrainian economy refers to the third technological way, while the economies of the world’s leading
countries are predominantly in the fifth. For our country such transition can be possible only with the creation and
production in the Ukrainian society of innovative thinking and thus the innovation culture.

A hypothesis is the assumption that the innovative culture in Ukraine as concept is at a stage of
methodological development and judgment; there are no strict plans of its implementation and providing, and this
one of the main reasons of insufficient economic growth of Ukraine. In turn in Norway innovative culture is
broadly spread and supported by the state. The experience of leading countries of the world proves the existence of
a direct relationship between the level of welfare of the nation and the innovativeness of the economy — “80% of
GDP growth of economically developed countries is achieved through innovation” (Kropotova, 2006).

The object of the research is the innovative culture as the main aspects of influencing the government
establishment in Ukraine and Norway.

The subject of the study is the ways and approaches to the implementation and execution the government
support of innovative learning among public.

Analysis of the last researches and publications

Modern science is actively exploring innovative culture as one of the mechanisms of adaptation to innovation
environment. Today it is the center of attention of economists (J. Epstein, H. Shelton), sociologists (B. Lisin, V.
Fokina) and teachers (A. Kozlova, L. Elizarova). This phenomenon is scientifically proven to dissertations R.
Milenkova, I. Tsirkun and others.

However, it should be noted that a number of theoretical issues concerning this theme has still not been fully
resolved and requires further integrated research.

Some researches consider innovative culture as the special form of human culture that provides close
relationship with its other forms (Kozlova, 2007), others consider it as the protective filter for the general culture
(Holodkova, 2005).

It is also possible to meet the notion of innovative culture of the person as “spheres of his spiritual life
reflecting his valuable orientation, fixed in motives, knowledge, abilities, skills, patterns of behavior and providing
his readiness and ability to maintenance and realization of innovations in all spheres of life” (Prudnykova, 2011).
Even more variety arises at disclosure of the content of this concept.

Consequently, there is a need for certain systematization, careful analysis and definition of a generalized
approach to the interpretation of innovation culture as a phenomenon of cultural modernity.

Thus the relevance of this research is defined by the need to examine the nature of the innovation culture of
the society and to identify possible ways of its further development and improvement.

Influence of innovative culture on the state development

From the point of view of the innovation process, cultural factors are two-way influence. First, cultural factors
may contribute or prevent creation of new ideas and their effective implementation of the new products and
processes. Second, culture influences the way in which new products and processes are understood and put into
practice. Depending on cultural factors, a person can resist new products and processes, or, on the contrary, to
accept and promote.

The ability of people to innovation, intellectual capital and information today should be the priorities of
development of any country. Analysis of the domestic economic literature suggests that issues of innovative
development of the country now occupied a key place in economic science, evidenced by the number of different
studies and publications on the subject.

However, this situation does not reflect real changes in the economy. Ukraine still lags behind many European
countries, including Norway, in the key economic indicators. Table 1. shows the data of Ukraine and Norway in the
field of energy, which clearly support this argument (International Energy Agency, 2013).

Table 1. Selected Indicators of Ukraine and Norway for 2011

Country Norway Ukraine
1. Population (million) 4.95 45.71
2. GDP (billion 2005 USD) 319.64 95.29
3. Energy prod. (Mtoe) 195.35 85.48
4. Net imports (Mtoe) -165.84 47.75
5. Total Primary Energy Supply (Mtoe) 28.14 126.44
6. Elec. consumption' (TWh) 114.78 167.40
7. CO, emissions’ (Mt of CO,) 38.10 285.36

! Gross production + imports — exports — losses.
% CO, emissions from fuel combustion only. Emissions are calculated using the IEA’s energy balances and the Revised 1996 IPCC Guidelines.
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In the simplified form of the innovation process can be represented as a realization of the intellectual potential
of the existing under the influence of innovative activity of all participants in the process (pic. 1).

In this case it is necessary to understand activity as focused and motivated action. Apparently from Picture 1,
the innovative activity directly affects on the national innovation system and innovation culture society.

4[ Innovative product 17
4-[ Intellectual potential 147

[ Innovation activity of society ]

Jational Innovation I Innovation culture of
Svstem society

Pic. 1. General scheme of the innovation process

National Innovation System (NIS) is a set of public, private, non-governmental organizations, as well as the
mechanisms of their interaction of legal, financial and socio-cultural nature, within which activities for creation,
commercial realization and distribution of “innovations” are carried out (Kropotova, 2006). Main task of NIS this is
institution are, organization and economic support of innovative processes.

In Ukraine the NIS only it is formed and has several of the issues complicating their successful development.
There is no adequate infrastructure of the market of intellectual property, and also there is no developed innovative
demand within society. Besides there is a problem of staffing of the sphere of intellectual property.

Demand for innovations, in fact, reflects the subjective characteristics of the economic behavior and thinking
of people, their values and attitudes, and thus can be stated in terms of the innovative culture of society. Due to
certain cultural attitudes pre-industrial and industrial societies perceive innovations as a destructive force which is
subject to blocking.

That’s why “violent introduction of achievements of the scientific and technical progress which is torn away by
individual and public consciousness, not ready to their acceptance, can't be inherently effective” (Kropotova, 2006).

For Norway it is typical an optimization of state management and planning in the field of innovation,
investment in science and innovation sector, as well as providing special conditions for the formation of
connections in the area of innovation.

Also innovative culture of society has a direct influence on innovative activity. Innovative culture at the head
of everything puts the creative personality, with her knowledge, abilities, experience of introduction and all-round
development of innovations in various areas of human activity.

Taking into account the fact that culture is a unique feature of human life, and therefore extremely diverse in its
concrete manifestations. It is possible to speak about allocation of types of culture in compliance with types and
levels of human activity (pic. 2).

In this case “innovative culture of society” it not one of types of culture allocated according to the accepted
criteria of classification, but the general property which should penetrate each of cultures surely.

Innovative culture of society

TIIOVATIVE COTporale culline
of the enterprise

it -

L

personality

Plulosophical
culture

Pic. 2. Place of innovative culture among other socio-cultural systems

Practical activities of the Member States of the European Union demonstrate the importance of innovation
culture in their development. Thus, in 1996-1997, they adopted a Green Paper of Innovation in Europe and The
First Action Plan for Innovation in Europe (Prudnykova, 2011). These policy documents in order to stimulate
innovation included the creation of the infrastructure and the promotion of innovation culture.

Formation of culture of innovation in modern Ukraine is one of the key objectives of national economic
development and European integration. Besides existence of the effective innovation environment in the global
economy is one of the conditions for the existence and development of any company in general.

Currently in Ukraine, most innovations are fragmentary, do not have the industrial base and they are developed
without careful market research. As a result, manufacturers are forced to deal with all the problems associated with
the introduction of this technology (from legal issues to the strategy of promotion on the market). It doesn't give
possibility to carry out qualitatively any of the specified tasks.

Thus, today in Ukraine there is no comprehensive approach to the development of innovative environment,
despite the enormous scientific potential of the country.
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In Norway can be seen quite the opposite situation. “Innovation Norway” is the Norwegian Government's most
important instrument for innovation and development of Norwegian enterprises and industry (Innovasjon Norge,
2012). They support companies in developing their competitive advantage and to enhance innovation. Innovation
Norway provides competence, advisory services, promotional services and network services.

By combining local industry knowledge and international networks with the business ideas and the motivation
of entrepreneurs, the foundation for new successful businesses is created.

And it allows seeing the difference between results of innovative activity of Ukraine and Norway.

Main innovation indicators of Norway are represented in OECD reports (in which the same Ukrainian
indicators are absent) author selected comparable indicators of innovative activity relying on the site of the State
Statistics of Ukraine (ukrstat.gov.ua) and the site of Statistics Norway (www.ssb.no/english/). The chosen
indicators are provided in the table below (table 2).

Table 2. Indicators of science and innovation in Ukraine and Norway in 2011

Ukraine | Norway

1. Financing Research & Development (R & D) as % of GDP 0.75 1.69
2. Number of research organizations 1255 3261
3. Researchers in R&D (per million people) 1,425 5,434
4. The share of innovation active enterprises in the total number ,% 16,2 24

5. Innovation costs in the industry as % of GDP 158 0.824

Government budget appropriations or outlays for R&D (GBAORD) as a % of GDP ) ’

6. High-technology exports (% of manufactured exports) 4 18

7. Patent applications, residents 2,649 1,122
8. Scientific and technical journal articles 1,639 4.440
9. Trademark applications, direct resident 16,336 3,411

Proceeding from the table such conclusion follows: indicators of innovative development in Norway are higher
than in Ukraine, especially in those areas which concern GDP:
e Financing Research & Development;

e Number of research organizations;
e Innovation costs in the industry as % of GDP.

GDP of Norway is higher than in Ukraine. According to International Monetary Fund, in 2011 GDP at
purchasing power parity per capita in Norway was $ 53,396, in Ukraine - $ 7,222 (International Monetary Fund,
2010-2011). The main direction of development of the Norwegian economy is innovative sphere so it receives
sufficient financing. In Norway there are more entities of innovative orientation than in Ukraine thus more
employees work at them.

Development of innovative culture of the society in Ukraine and the establishment of an integrated national
innovation system will stop the negative trends prevailing in the domestic economy, and move on to the next level
of development.

Conclusions

In this article, the authors have described the problems associated with the development of the national
innovation system of Ukraine, the issues of forming a society's culture of innovation, as one of the factors that
determine the direction and pace of innovation in the state.

It should be noted that the practical solution of the problems outlined by the circle to consider time periods, as
the process of creating the infrastructure takes longer than training required specialists.

Positive attitudes towards innovation, risk taking and entrepreneurship among general public can be boosted
through information and involvement. Public events and workshops involving all levels of innovators and
promoting public-private innovation partnerships help to facilitate the exploration of experiences and attitudes
towards creativity, promote new forms of collaboration and support inventiveness.

The use of media like TV and games helps raise public awareness of innovation. It is recognized that popular
media like TV or games have the potential to address lower income groups that are hard to reach by conventional
promotion measures.
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CmupHoBa E.A. YK 339.138
TEOPETUYECKHUE OCHOBbBI PA3BBUTUSI HHHOBALIMOHHOI'O MAPKETHUHT A
B CTPAXOBBIX KOMITAHUSX

Annomayun. B cmamve paccmompenvl meopemuyecKue OCHO8bl NOHAMUS UHHOBAYUOHHO2O MApKemuHea u
Mmapkemunea unnosayui. Onpedeneno, 4mo UHHOBAYUOHHbIL MAPKEMUHZ BbICHYNAEm KAK MapKemuHe08as
0esimenbHOCMb, HANPABIeHHAA HA pa3pabomKy, eHeOpeHue U PACnpoCmpaHeHue UHHOBAYUN, 4MO NO380JUM
CMPAxXo8bIM KOMRAHUAM NOBBICUNb KOHKYDEHMOCHOCOOHOCMY, NPUbBLIbHOCMYb a4 MAKice chopmuposams u
VAYYWUMS I PEKMUSHOCTINE NPOOANC CIPAXOBLIX NPOOYKMOS.

Knrouegvie cnosa: unnosayus, mapkemune, UHHOBAYUOHHbIN MAPKEMUH2, CIMPAX08ask KOMRAHUSL.

Anomauia. Y cmammi posenanymi meopemuyni 0OCHO8U NOHAMMA IHHO8AYIUHO20 MAPKEeMUH2y i MapKemuHay
iHHosayill. Busnaueno, wo iHHoGayiliHuLl MapKkemuHe UCTYNAE K MAPKEMUH208a OSLIbHICMb, KA HANPAGIeHd
Ha po3pOOKY, 6NPOBAONCEHHA MA PONOBCIOONCEHHA IHHO8AYIl, WO O00360AUMb CIMPAXOBUM KOMNAHIAM
NIOBUWUMU KOHKYDPEHMOCNPOMONCHICMb, NPUOYMKOGICMb a4 MAKOXHC Chopmyeamu i NOXnmumu egoexmugHicms
npooaxcie cmpaxoeux npooyKmis.

Knruoei cnosa: innosayis, mapkemune, iHHOBAYIIHULL MAPKEMUH2, CINPAX08a KOMNAHIAL.

Summary. World experience of development of economy proves presently, that rational combination of
marketing and innovative activity allows operatively to find not enough the satisfied consumer queries, or to
form them (for on principle new commodities), develop, produce and move forward new (modernized) products
at the market.

The analysis of domestic and foreign experience shows that conception of the innovative marketing is
perspective direction of development of insurance companies, for this reason actual is a question of forming and
increase of efficiency of sales of insurance products with the use of new technologies of marketing. The decision
of this question requires introduction of modern innovations in marketing activity of insurance company, which
are successfully used in the insurance marketing.

1t is necessary to examine the innovative marketing as a type of activity, directed on optimization and control
after innovative and sale activity of insurance company, that will allow to occupy strategically a vantage-ground
at the insurance market, and also to increase the income of insurance company.

In modern terms by the prospects of development of the insurance marketing, taking into account the features of
the presented approaches there is active application of the innovative marketing, and in order that to attain
efficiency of introduction of marketing’s innovations the selection of the followings stages is needed:

o search and analysis of idea of new insurance product;

e collection of information about a potential market and segment of future product, and also analysis of
competition on him;

e gctuarial calculations of perspective of the chosen segment;

o determination of «technical side» of new product;

o development of marketing strategy for a new insurance product.

Thus, the innovative marketing is one of important directions of development of the insurance marketing, and
also comes forward as marketing activity, directed for development, introduction and distribution of innovations,
that will allow insurance companies to promote competitiveness, profitability, and also to form and improve
efficiency of sales of insurance products

Keywords: innovation, marketing, innovative marketing, insurance company.

IToctanoBka mpobGiembl. B Hacrosimmee BpeMs SKOHOMHKA, OCHOBAaHHAas HAa HAyYHO-TEXHHYECKHX
WHHOBALIUSIX, IPHOOpETaeT r1o0anbHbIA XapakTep, MOCKOJIBKY 00eCedeHHe YCTOMYMBOTO Pa3BUTHSI SKOHOMUKHU U
yiydmeHns: 071arocoCTOSIHUSL M Ka4ecTBa JKM3HM HACEJICHUS BO3MOXKHO Ha OCHOBE CHCTEMHOTO, HEHPEPHIBHOTO
HCIOJIb30BaHUA MTPOJYKTOB Haquoﬁ, Hay‘lHO-TeXHH‘leCKOﬁ u HHHOBaHMOHHOﬁ JACATCIIBHOCTH.

MupoBOH OIBIT pa3BUTHS SKOHOMHKH JIOKA3bIBAET, 4YTO PAIOHATIBHOE COYETAHHE MAapKEeTHHTOBOH M
HHHOBaL[HOHHOﬁ JACATCIBbHOCTHU IO3BOJIACT OIICPaTUBHO HaXOoJUThb HCIOCTATOYHO YAOBJICTBOPCHHBIC
MOTPeOUTENBCKUE 3ampochl, Wik (popMupoBaTh WX (IS NPUHIWIHAIFHO HOBBIX TOBAapOB), pa3padaThIBaTH,
MIPOU3BOUTE U NPOIBUraTh Ha PHIHKE HOBYIO (MOJEPHU3MPOBAHHYIO) MPOJIYKIMIO. AHAIU3 OTEYECTBEHHOIO U
3apyOe)XHOTO ONbITA MOKA3bIBACT, YTO KOHIENIMS WHHOBAIMOHHOTO MAapKETHHIA SBIISETCS IEPCIECKTHBHBIM
HalpaBJICHUEM pa3BUTHUA CTPAXOBBIX KOMHaHHﬁ, HWMCHHO IMO2TOMY aKTYaJIbHBIM SBJIICTCA BOIIPOC (bOle/IpOBaHI/I)I u
MOBBIIIECHUS 3P (PEKTUBHOCTH MPOJaK CTPAXOBBIX MPOIYKTOB C MCIIOIb30BAaHHEM HOBBIX TEXHOJIOTHH MapKETHHTA.
Pemenne manHoro Bompoca TpeOyeT BHEIPEHHS COBPEMEHHBIX HMHHOBALMN B MapKETHHIOBYIO JESTEIBHOCTh
CTPaxOBBIX KOMITAaHHUH, KOTOPBIE YCIICIIHO HUCIIOJIB3YIOTCS B CTPAXOBOM MapKETHHTE.

AHaJIN3 MOCJIeTHUX HccaenoBaHMii M myOaukammii. [IpoOnemam MapkeTHHroBoro oOecrieueHHs
WHHOBALMOHHOM JIESATENBHOCTH W Pa3pabOTKaM WHHOBAIMOHHBIX MapKETHHTOBBIX MHCTPYMEHTOB B CTPAXOBaHWUHU
MOCBSIILIEHBI Hay4HbIe paboThl 3apyOeKHBIX U OTEYEeCTBEHHBIX HccienoBareneil: B. B. Anamosuua, M. beiikep,
JI. B. bana6anosa, B. b. 'omems, C. A. I'ypesros, Ix. 3antmen, A. H. 3y6en, B. A. 3apy6a, M. A. Kanununa,



