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INTERNET MARKETING AND STRUCTURAL CHANGES
E-COMMERCE IN UKRAINE

Problem statement and its connection with
import antiscientific and practical tasks. Internet
marketing is becoming widespread in the economic
relations of economic systems of various levels, which
is connected with the rapid process of digitalization of
modern socio-economic systems. Information techno-
logies dictate the determination of society's needs not so
much in the quantity and quality of material products of
everyday use, but rather require the establishment of
demand for modern intellectual, high-tech products, or,
as they are commonly called, knowledge-intensive
products, that is, products with a high share of added
value. Such products are endowed with high consumer
qualities and are in high demand, which makes their
search on global and domestic markets an extremely
difficult task, which poses special challenges to
marketers. The complexity of the tasks involves a deep
understanding of the state of modern markets for the
latest products, their accessibility to obtaining the
necessary commercial information, and the possibility
of wide application of IT technologies in the conditions
of increased competition for sales markets and the
limitation of such application in terms of the economic
security of the state and its regions.

Analysis of recent publications on the problem.
Many scientific works of both domestic and foreign
scientists are devoted to the research of modern
theoretical and methodological problems of Internet
marketing, the disclosure of scientific and technological

features of its application. The most famous works of
such scientists as I. Boychuk, O. Music (Boychuk . V.,
2019), I. Zubenko (Zubenko I.R., 2021), B. Burkynskyi,
O. Laiko & V. Talpa (Burkynskyi, B., Laiko, O.,
Talpa, V., 2020), S. Ilchenko, N. Khumarova, N. Maslii,
M. Demianchuk & V. Skribans (Ilchenko, S., Khu-
marova N., Maslii N., Demianchuk M. & Skribans V.,
2021), V. Haustov (Haustov V., 2019), T. Baigaryn
(Baigaryn T., 2021), I. Dernova (Dernova 1. A., 2022),
S. Andros (Andros S. V., 2019) and many others.
However, all the problems of the use of Internet
marketing have not been determined and investigated to
the end, especially since the Internet technologies
themselves are becoming more complicated, just as the
process of forming modern markets for high-tech,
knowledge-intensive products is becoming more
complicated.

Formulation of research objectives (problem
statement). The purpose of the research is to develop
the scientific and methodological foundations of the
development and use of Internet marketing in modern,
dynamic and burdened by complex military and political
conditions, socio-economic systems in Ukraine, and
primarily in commercial trade relations with the
developed countries of the world.

To achieve the goal of the research, a number of
tasks were set, which are as follows:

— determine the essence of Internet marketing as a
means of determining the level of demand for the main
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product groups by their types and promotion of goods to
the markets of Ukraine, as well as to potential markets
of the world;

— conduct an analysis of the current state of Internet
marketing and establish its impact on commercial
relations between business entities in Ukraine at the
current stage of social and economic relations in
Ukraine;

—justify the priority ways of using Internet
marketing in the development of e-commerce and the
further development of trade relations with the leading
countries of the world.

Materials and methods. All theoretical
conclusions and results of the article are based on the
scientific methods of researching the processes of
digitalization of economic opportunities, which were
based on the provisions of classical economic theory,
modern theories of the development of scientific and
technological progress. The research methodology is
based on the principles of a systematic approach to the
analysis of the essence of Internet marketing and the
process of restructuring trade relations using the
Internet, analysis of the role and place of electronic
commercial activity in modern national economic
systems, which are transformative and structurally de-
formed systems based on Internet technologies. In the
course of the study, logical, empirical methods of
learning the mechanisms and forms of e-commerce
management were used, as well as methods of
comparative, factorial, situational, economic and statis-
tical analysis, forecasting of the restructuring process,
grapho-analytical and algorithmic methods of dis-
playing the obtained research results, software methods
and modern information and computer technologies.
Priorities in the use of this or that method were
determined by the tasks and the purpose of scientific
research.

An outline of the main results and their
justification. Researching the state of modern Internet
marketing requires determining the sources of its origin
and stages of development. In general terms, Internet
marketing is a scientific term that generally covers a
wide range of technical and technological means, with
the help of which there is a fragmented formation of
socio-economic, economic-legal and business relations
in a specific environment — the Internet. In a more
concise understanding of this concept, its interpretation
consists in the development and implementation of a set
of activities aimed at promoting a company created in
the Internet environment, which offers a certain range of
products or services, or activities aimed at obtaining
profit and satisfying consumer demand for goods or
services At the same time, the main goals remain the
expansion of the number of customers who visit the
company's website, the increase of traffic on the website
and the growth of sales of goods or services in which the
company specializes.

Internet marketing is becoming a universal
technology that no company can do without in today's

dynamic world, because thanks to such technology, the
costs of promoting goods and services to consumers are
drastically reduced, the company is positioned on the
market and the market share in which the company will
dominate is further increased, to carry out its pricing,
marketing, assortment and other types of policy, which
will eventually make it the market leader. Such a
position on the market will ultimately form a high
positive image of the company, will form a brand of the
company that will always distinguish it among a large
number of other companies on the market and will allow
to receive additional profits worthy of a high brand of
the company. In total, the company will have the
opportunity to become a monopolist in the market and
influence the opportunities to obtain monopoly profits
[1, p. 17].

The well-known and recognizable brand of the
company allows you to form your circle of consumers,
or focus groups, who will be regular customers of the
company, reduce the company's labor costs, transfer
many commercial operations to the online environment,
attract additional investments in the business, optimize
its structure and ultimately increase efficiency of his
activity.

At the same time, with the development of Internet
marketing, the arsenal of tools used by well-known
global companies on the Internet is also growing. If
earlier there were quite primitive tools for the promotion
of goods and ambassadors, such as websites and Internet
advertising, today we can include the creation of blogs,
the presentation of video conferences, presentations,
targeting, postal mailings of orders with guaranteed
delivery, acceptable and various terms and forms
payments and purchased goods, the use of various types
of currencies with their conversion and the use of a
system of discounts and incentives or gifts and
purchased goods and services. That is, Internet
marketing has a large number of advantages that allow
the company to widely apply its trade policy on a large
scale in most markets not only in its own country, but
also to freely cross the borders of other countries and
form a circle of its consumers on global world markets.

We will determine the advantages of Internet
marketing and describe the advantages, using the
experience of large and well-known companies in the
world:

First, to form a special, unique, i.e., unique brand
of the company on the market and establish direct
contact with potential consumers of the goods and
services offered by the company on its website. The
uniqueness and specificity of the site allows you to
clearly position the company on the market, determine
its place and assess the potential of the company's
development in the future.

Secondly, to get an assessment of the site visitors
to the offered goods or services, to get the opportunity
to analyze the interaction of the site visitors with the
offered range of goods, to determine what priorities are
given when determining the offered goods or services
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and finally to establish direct contact with a potential
client by means of correspondence or telephone
conversations, which dramatically increases the
effectiveness of Internet marketing [2, c. 7-11].
Thirdly, Internet marketing allows you to work
around the clock and with a large number of visitors
regardless of their age, gender, preferences, features of
national, religious and social status. Such work rejects
the possibility of additional payment for overtime work
to the company's workers and to attract part-time and
part-time employees with flexible work schedules to
work in the company. Such working conditions are
suitable for students, apprentices, course participants
and all those who cannot work a full shift and are forced
to determine the conditions of their work depending on
the time of day and the distance to the workplace.
Fourth, great advantages are revealed when using
various types of advertising aimed at a certain circle of
potential customers of the site, which not only provides
information about the offered products, but also creates
demand for the latest products that are not yet known to
customers. The number and types of products are

constantly growing, the range of products offered by the
company testifies to its flexibility and dynamism of
development, and thanks to such aggressiveness of its
behavior on the market, it achieves high financial
indicators.

Fifth, Internet marketing allows you to
dramatically reduce the cost of goods by reducing
commercial costs, especially those related to the
maintenance of a large number of sales workers,
warehouses, workers related to security and fire safety,
transport workers and managers of different levels,
especially when it comes to the location of
representative offices and branches in remote areas of
the country, depressed regions and places in remote
areas with limited transport conditions

for delivery of goods and means of communication
[3, p. 37-41].

The development of Internet marketing
significantly affects the modern domestic market of
goods and services, and its influence is especially felt in
a specific sphere — commercial, which is reflected in its
structure (Fig. 1).

The influence of Internet marketing on the dynamics of the
e-commerce market and its share in retail trade in Ukraine
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Fig. 1. Dynamics of e-commerce growth in Ukraine for 2015-2025

Source: built by the authors based on data from the State Statistics Service of Ukraine

The Ukrainian e-commerce market is growing
rapidly and a large study of the e-commerce market in
Ukraine was conducted by foreign companies Soul
Partners, Baker Tilly Ukraine and Aequo with the
support of the USAID program "Competitive Economy
of Ukraine", which presented a study of the e-commerce
market in Ukraine in 2020. According to the results of
the study, since the beginning of the Corona-virus
pandemic, the market volume has grown by 41%.
AIN.UA presented the most important and interesting
indicators of changes that have taken place in recent
years in our country [4; 6; 7].

Thus, the e-commerce market in 2020 became one
of the most dynamically growing markets. From
reached $4 billion, which was 8.8% of the total volume
of retail trade. At the same time, as noted in the study, it
has grown almost 3 times over the past 5 years. In the

40

next five years, a 2-fold increase in commercial trade is
forecast.

Among the main factors that influenced the growth
of e-commerce in Ukraine, the following stand out: an
increase in the level of Internet penetration in the
household activities of the country's population and an
increase in the number of smartphone users, restrictions
caused by the coronavirus pandemic, as well as an
increase in trust in payment systems [5, p. 23-24].

The volume of e-exports in 2020 amounted to $
450 million. The largest importer of Ukrainian goods is
the United States, which accounts for 33% of total
Ukrainian exports, and this puts the United States in first
place among consumers of Ukrainian goods. Russia is
in second place with 16%, and Great Britain is in third
place with 7% (Fig. 2).
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Fig. 2. The structure of e-commerce in the section of the main countries
of the world in 2020 in percentage

Source: built by the authors based on data from the State Statistics Service of Ukraine.

E-export of Ukrainian goods is represented by
sales of Ukrainian goods through international e-
commerce platforms - Amazon and Etsy. However, 65%
of the total amount of goods exported from Ukraine is
handled by Ukrposhta.

The most significant in terms of volume and the
most developed sectors of e-commerce in Ukraine are
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electronics and clothing. On average, the clothing sector
grew by 26% since 2016 and reached 291 million.
dollars in 2020. The share of e-commerce in clothing
retail is 6.8%, and the average purchase receipt is 24-
31 USD. Moreover, the city of Kyiv dominates the
turnover of goods among other cities and it is 33%

(Fig. 3).

i

Kyiv
32%

Kharkiv
10%

Fig. 3. The structure of e-commerce based on Internet marketing in the cities of Ukraine in 2020

Source: built by the authors based on data from the State Statistics Service of Ukraine.

The experience of the H&M online store in
Ukraine is interesting, in terms of traffic, it is in the top
10 among sites used by Ukrainians. Among domestic
market placers in Ukraine are Rozetka, Prom, Allo, Bigl
and Epicentr, and the most popular monetization model
is sales commission [8-10].
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Large cities of Ukraine definitely play an important
role in the development of e-commerce, because it is
there that large trading companies, both domestic and
foreign, are scattered, which significantly affects the
structure of our trade. Kyiv is becoming the center of e-
commerce development, and this primacy is explained
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by the formation of Internet companies, which mostly
work in the markets of world leaders in Europe and
America. However, other cities also demonstrate good
dynamics of commercial relations with foreign
companies. There is a great hope that Internet marketing
will encourage other, less potential cities of the country
to join the complex, but very promising areas of
development of electronic commercial relations with
trading companies of the world.

Conclusions and perspectives of further
research. The conducted research established that the
role of Internet marketing is constantly growing and its
influence on the entire system of economic relations in
Ukraine is gaining dynamism. This dynamic is
especially noticeable in the field of e-commerce, which
has been growing rapidly in recent times and is
becoming the breakthrough field, or as famous
economists call it, the "growth point" of the modern
Ukrainian economy.

Prospective areas of further research are:

— systematization of proposals for the use of new
forms of Internet marketing, methods and means of
implementation and strengthening of the commercial
process of restructuring both domestic and foreign trade,
which depend on the state and characteristics of the
activities of business entities in high-tech risk systems
of various levels, forms of their management, current
objective legislative requirements, the specifics of the
organizational and legal structure of ownership of
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Koumoaguncnkuii C. b., I'ynamok O. M., Kpamcbkuii C. O., 3axapuenko O. B. InTepHeT-MapKeTHHI Ta CTPYKTYpHi
3pyllIeHHs e-commerce B YKpaini

AKTyalIbHiCTB. Y CTaTTi PO3KPHBAETHCS CYTHICTh IHTEPHET-MApKETHHTY, SIK YHIBEPCaJbHOIO HAyKOBO-METOAOJIOTTYHOTO
3aco0y Ta CKJIAQAHOI cucTeMH iH(GOpPMamifHUX TEXHOJNOTiH sKi BKpall HEOOXigHi M1 (YHKIIOHYBAaHHS CyJacHHX CyO €KTIiB
rOCIHO/IaPIOBaHHS Ha PI3HUX 32 CBOEIO CTPYKTYPOIO Ta AMHAMIKOIO PO3BUTKY puHKaX. CTpyKTypa rocrnoapcrsa YKpaiHi 3HAXOAUThCS
il BIUIMBOM CKJIAJHUX CBITOTOCIIONAPCHKMX 3B'A3KIB 1 BMHHMKAa€E TOCTpa MpodjieMa 3acToCcyBaTH yHiBepcasbHi iH(opmariiHi
TEXHOJIOTI] [JIsi BU3HAYCHHS HANPSIMKIB PO3BUTKY KpaiHH, BKIIOYCHHs 11 B CKJIAHY CHCTEMY TOPTIBEJIbHHX BiIHOCHH Ha CBiTOBHX
pPHHKaX, BUTPUMATH KOHKYPEHIIIO 31 CBITOBHUMH TOPTiBEJIbHAMHM KOMIAHISIMH. 3a TaKMX CKJIaJHHX yMOB, SK BHYTPINIHIX, TaK i
30BHIIIHIX, PI3KO 3pOCTAE pOJb IHTEPHET-MAPKETHHTY Yy MOCHJICHHI B IEpITy Yepry TOPTiBeILHOI B3a€MOJIT MK perioHaMH KpaiH{
JUTSL TTOJAJIBIIOTO BUXOMY BITUM3HSHHUX TOBAPOBHPOOHUKIB HA CBITOBI PHHKH.

Merta Ta 3aBaaHHs1. MeTOIO CTaTTi € BU3HAYCHHSI TOJIOBHUX CKJIAJ0BHX BIUIMBY IHTEpPHET-MApKETUHTY HA Cy4acHi KOMepLiitHi
MPOLIECH B HAIlIOHANBHI SKOHOMII[i Ta BCTAHOBJCHHS CTPYKTYPHHX 3pYILUCHb B raiay3i TOPriBii Pi3HOMaHITHUMH TOBapaMH Ha
HalliOHAJIBHOMY PHHKY YKpainu. EmexTpoHHa koMepiiis HaOyBae MIMPOKOTO IOIMPEHHS Y CBITI Ta CTa€ HAPDKHUM KaMiHHAM Yy
(opMyBaHHI CBITOIOCIIOJaPCHKUX 3B'SI3KIB MiXK KpaiHaMH CBITY JO SIKHX IPOCYBAETHCS 1 YKpaiHa. OfHAK psii TPYAHOIIIB Ha IIEOMY
LUBIXY CTAlOTh MEPELIKOA00 MI0J0 KoMepLialti3alii roCHoAapChbKUX CTOCYHKIB MiXK BITYH3HSIHUMH MAIPHUEMCTBAMHE Ta MEPEIOBUMHU
KpaiHaMH CBITY.

Marepiaian Ta MeToau. Bei TeopeTHdHI BUCHOBKH i pe3yibTaTH CTATTi IPYHTYIOTBCS Ha HAyKOBHX METOJAX NOCIiIKCHHS
nporeciB IU(PoBi3allii eKOHOMIYHHX BITHOCHH, sIKi 0a3yBanucs Ha MMOJOXKEHHIX KJIACHIHOI eKOHOMIYHOI Teopil, CydacHUX HOBITHIX
TEOPIsIX PO3BUTKY HAYKOBO-TEXHIYHOr0 mporpecy. MeTomooris JOCIiPKeHHS IPYHTY€EThCS Ha IIPUHLUIIAX CUCTEMHOTO MiAXO0Iy 0
aHaJli3y CYyTHOCTI iHTEpHET-MapKETHHIY Ta MPOLECY PECTPYKTYypH3aLil TOPTiBeIbHUX BiJHOCHH 32 JOMOMOIOIO IHTEPHETY, aHaJi3y
poii Ta Miciyl €JIeKTPOHHOI KOMEpLiHHOI AiSUIBHOCTI y Cy4acHHX HAlliOHAIbHUX EKOHOMIUHHMX CHCTEMaX, II0 € CHCTeMaMu
TpancdopManiiiHIMK Ta CTPYKTYpHO 1e(hOPMOBAHUMHU Ha 3acajiaxX IHTEPHET-TEXHOJIOTIH. Y XOJi JOCIiIKEHHS BUKOPUCTOBYBAJIUCS
JIOTi4HI, eMIIIPIYHI METOH Ii3HAHHSA MEXaHI3MIB Ta ()OPM YIPaBIiHHS €JIEKTPOHHOIO KOMEPLIEI0, a TAKOXK METOH IOPiBHSILHOTO,
(aKTOPHOTO, CUTYALIIHOT0, EKOHOMIKO-CTATUCTUYHOTO aHali3y, MPOTHO3YBaHHs MPOLIECY PECTPYKTypH3allii, rpad)oaHaTiTHIYHUX Ta
AITOPUTMIYHUX METOMAIB BiJOOPaKEHHS OTPHMAHUX PE3yJbTaTiB JOCHIIKCHHs, MPOrpaMHi METOOu Ta cydacHi iHdopmariiHo-
KOMIT'FOTepHI TexHOJIOril. [IpiopUTeTH Y BUKOPUCTAHHI TOTO YM iHIIOrO METOJY BH3HAYAIKCS MOCTABJICHUMH 3aBIAHHIMHU i METOO
HayKOBOT'O JOCIIIKCHHSL.

PesyasTaTn. IlpoBemeHe mOCTIDKEHHS BiNOOpa3swiIo CKIAAHICTE Ta TPYAHICTh IPOIECIB PO3MOBCIOJUKCHHS NU(PPOBUX
TEXHOJIOTH B €eKOHOMIYHOMY CepeIOBHII yKpaiHChKUX mianpreMctB. Llndposizaliis sk TEXHOJIOTIS, 0 XapaKTepHa IJIsl Cy4acHUX
BHCOKOTEXHOJIOTIYHHX MiAPUEMCTB TOPKAEThCs YCiX cdep iX AisIbHOCTI, 0c00IMBO chepr Komepuianizaiii pe3yIbTaTiB isUIbHOCTI
mignpuemcrB. Peaizaliss BUPOOICHOr0 Ta 3alpOIOHOBAHOIO Ui BXKUTKY MPOJYKTY OXOIUIIOE BEJHKY KUIBKICTh YKPalHCHKHX
HiIPUEMCTB | BOHH ITOTPEOYIOTh PO3BUTKY IHTEPHET-MApPKETHHTY, SIKHH JIa€ CYTTEBI epeBary IipreMCcTBaM Ha puHKax. JIo Takux
repeBar BiJJHOCSATHCS IPOLIECH CTBOPEHHS MOCTIHHUX IPYIT CIOXKUBAYiB, GopMyBaHHs (HOKYC-TPYIT CII0KUBAYiB, 3MEHIIYBATH BUTPATH
Ha OPOCYBaHHs TOBapiB [0 CHOXKMBAYiB, 3aCTOCOBYBAaTH PEKIaMy, K iHCTpYMEHT (opMyBaHHS moTped Ta Hajae Oarato iHIIMX
mepesar, po sKi BKa3aHO y CTATTi. BaIMBUM pe3ysbTaToOM IIPOBEACHOTO JOCIIDKEHHS CTaB aHali3 CTaHy Ta HAINPSMKIB PO3BUTKY
IHTEepHET-MapKEeTHUHTY B CyJacHiH yKpaiHCBKii ekoHOMIiNi. B craTTi BKka3aHi OCHOBHI HanpsIMKH ()OPMYyBaHHS €JIEKTPOHHOI KOMEpIIii
Ta BIUIMB Ha 1Ieii IIpoliec iHTepHET-MapKETHHTY.

BucHoBkH. Pe3ynbpraToM cTaTi € OLiHKa €KOHOMIUHOT e)eKTHBHOCTI IHTEPHET-MapKETHHIy Ha Cy4aCHOMY €Talli CTPYKTYypHOI
nedopmarii e-xkomepuii B Ykpaini. 3poctanHsi 00CsriB Ta IUHAMIKa €IEKTPOHHOI TOPTIBIi CBIJYUTh PO BAarOMiCTh TaKOTO BHAY
JisUTBHOCTI VISl YKPaiHCBhKHX MiJANPHEMCTB Ta MOCHIIIOE CBITOrOCHONAPCHKI 3B'A3KH MIANPHEMCTB HAIIOi KPaiHU 3 KOMEPUiHHUMU
IIPUEMCTBAMHU NEPEIOBUX KPAiH CBITY.

Kniouoei cnoea: iHTEpHET-MapKETHHT, €ISKTPOHHA KOMEPLs, CTpyKTypHa aedopmallis TOPTriBimi, JHHAMIiKa e-KoMepLil B
VkpaiHi, oliHKa eKOHOMiYHOT e)eKTHBHOCTI IHTEpHET-MapPKETHHT .
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Abstract. The article reveals the essence of Internet marketing as a universal scientific and methodological tool and a complex
system of information technologies, which are extremely necessary for the functioning of modern business entities in markets with
different structures and dynamics of development. The structure of Ukraine's economy is under the influence of complex global
economic relations, and there is an acute problem of applying universal information technologies to determine the direction of the
country's development, its inclusion in a complex system of trade relations on world markets, and to withstand competition with global
trading companies. Under such difficult conditions, both internal and external, the role of Internet marketing in strengthening, first of
all, trade interaction between the regions of the country for the further exit of domestic product manufacturers to world markets is
growing sharply.

Purpose and tasks. The purpose of the article is to determine the main components of the influence of Internet marketing on
modern commercial processes in the national economy and to establish structural changes in the field of trade in various goods on the
national market of Ukraine. Electronic commerce is gaining widespread use in the world and is becoming a cornerstone in the formation
of global economic ties between the countries of the world, to which Ukraine is also advancing. However, a number of difficulties on
this path become an obstacle to the commercialization of economic relations between domestic enterprises and advanced countries of
the world.

Materials and methods. All theoretical conclusions and results of the article are based on the scientific methods of researching
the processes of digitalization of economic opportunities, which were based on the provisions of classical economic theory, modern
theories of the development of scientific and technological progress. The research methodology is based on the principles of a
systematic approach to the analysis of the essence of Internet marketing and the process of restructuring trade relations using the
Internet, analysis of the role and place of electronic commercial activity in modern national economic systems, which are transformative
and structurally deformed systems based on Internet technologies. In the course of the study, logical, empirical methods of learning the
mechanisms and forms of e-commerce management were used, as well as methods of comparative, factorial, situational, economic and
statistical analysis, forecasting of the restructuring process, grapho-analytical and algorithmic methods of displaying the obtained
research results, software methods and modern information and computer technologies. Priorities in the use of this or that method were
determined by the tasks and the purpose of scientific research.

The results. The conducted research reflected the complexity and difficulty of the processes of spreading digital technologies in
the economic environment of Ukrainian enterprises. Digitization as a technology characteristic of modern high-tech enterprises affects
all spheres of their activity, especially the sphere of commercialization of the results of enterprise activity. The implementation of the
product produced and offered for use covers a large number of Ukrainian enterprises and they need the development of Internet
marketing, which gives significant advantages to enterprises in the markets. Such advantages include the processes of creating
permanent groups of consumers, forming focus groups of consumers, reducing the costs of promoting goods to consumers, using
advertising as a tool for forming needs and providing many other advantages, which are indicated in the article. An important result of
the conducted research was the analysis of the state and directions of Internet marketing development in the modern Ukrainian
economy. The article indicates the main directions of the formation of electronic commerce and the influence of Internet marketing on
this process.

Conclusions. The result of the article is an assessment of the economic efficiency of Internet marketing at the current stage of
the structural deformation of e-commerce in Ukraine. The increase in the volume and dynamics of electronic trade shows the
importance of this type of activity for Ukrainian enterprises and strengthens the global economic ties between the enterprises of our
country and the commercial enterprises of the leading countries of the world.

Keywords: Internet marketing, electronic commerce, structural deformation of trade, dynamics of e-commerce in Ukraine,
assessment of the economic efficiency of Internet marketing.
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